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�	 China Polybag Promotion Proves Potential!  We all know that China 
could likely be the leading market for fresh and frozen blueberries.  But, for now 
it is a tough market to penetrate.  The huge country of 1.35 billion currently 
restricts the importation of fresh blueberries from the USA.  Frozen shippers 
face multiple obstacles including high duties, dif�culties at ports and chaos in 
the trade with private companies coming and going rapidly.  

USHBC worked with online Giant T-Mall, which is part of the multi-billion 
dollar Alibaba group, to conduct an activity to �leap� the hurdles and to prove 
the marketability of frozen blueberries throughout China.  The program 
targeted the smaller cities and outer regions.  A �smaller city� could be 5-10 
million population in China.  These areas have little access to imported goods 
and T-Mall is the commercial channel of choice.  Samples of frozen blueberries were sent to current ice cream 
customers utilizing a unique frozen pack.  For the �last mile delivery� motor scooters did the job!  The results were 
stunning:  eighty percent of recipients have never seen frozen blueberries before -- 85 percent said they would 
buy!  Now we have this and other data that shows online and conventional retailers the viability of selling frozen 
blueberries.  

�	 Taiwan, Our Tried and True Market. Since the year 
2000, USHBC has promoted fresh and processed blueberries 
to the market of 23 million.  We have always considered 
Taiwan as a trendsetter in �Greater China� which includes 
Mainland China and all of the countries of Southeast Asia 
where overseas Chinese dominate business.  We have 
used Taiwan as a laboratory to test the beautiful blueberry 
positioning in retail and foodservice, and this has resulted in 
steady gains in the fresh market.  In 2015 USHBC bolstered 
initiatives in the Taiwan food industry.  This includes frozen, 
dried and juice products for the massive and regionally 
connected Taiwan companies.  The results include product 
launches of consumer packed dried blueberries, and more 
than 46 products utilizing frozen blueberries.  USHBC will 
continue this effort including meetings and seminars with 
food companies and participation at major trade expositions.  
Thank you Taiwan -- our tried and true market! 

T-Mall, a dedicated business 
to consumer platform, is the 
leading online sales platform 
in China, selling billions of 
dollars in goods ranging 
from luxury items to foods 
(https://www.tmall.com/).

The USHBC 
advertising campaign 
from 2000 is still 
pertinent today.

Blueberry shipments have risen steadily since the initiation of USHBC 
promotions in 2000.

Taiwan is a snacking culture and several 
companies have launched dried blueberry 
products for the consumer market.  Osome 
is produced by Unipresident, leading Taiwan-
based food processing company with 
operations all over Asia.

Food Technology and Export
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�	 Middle East Blueberry 
Mania!  Five years ago, 
USHBC attended the Gulfoods 
Exposition in Dubai.  We 
spent most time explaining 
blueberries to puzzled 
Emiratis and Saudis.  In 
2015 blueberries were a �talk 
of the show� at the same 
Gulfoods.  Fresh blueberries 
are stocked in supermarkets 
in the region year round.  
Frozen blueberries are a 
smoothie ingredient of choice.  
Regional food processors are 
exploring blueberry dairy and 
confectionery usage.  Why 
the change?  Open the daily 
Khaleej Times (newspaper) 
and you will see reports on the 
regional diabetes epidemic. 
Gulf countries lead the world 
with adult, teen and juvenile 
diabetes.  Information on 
blueberries and diabetes and 
metabolic syndrome has spread 
to the public.  Now we are 
seeing more and more interest 
from outside of the United Arab Emirates 
including Saudi Arabia, Oman, Bahrain 
and even the Islamic Republic of Iran.

Here is a mondo-berry display at a Spinneys market in Dubai!  Fresh 
blueberries occupied the most space and is stocked year round!

Local newspapers such as the Khaleej 
Times in Dubai have run features on 
blueberries and relief from diabetes.

Food Technology and Export
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Assets
 			   2015	 2014
Current Assets:			   	
	 Cash	 $7,062,802	 $5,732,441 
	 Accounts receivable	 363,309	 390,625 
	 Promotional materials	 27,724	 51,628 
	 Prepaid expenses	 18,092	 685,895 
		  Total current assets	 7,471,927	 6,860,589 
		  Equipment, net	 257	 746
		  Total assets	 $7,472,184	 $6,861,335 

Liabilities and Net Assets
Current Liabilities:				  
	 Accounts payable	 $684,943	 $539,250 
	 Current portion of health research contract obligations	 451,230	 776,539 
	 Deferred crop assessments	 4,341,608	 4,567,026
		  Total current liabilities	 5,477,781	 5,882,815 
Health research contract obligations, net of current portion	 582,952	 141,266 
	 Total Liabilities	 6,060,733	 6,024,081 
Unrestricted net assets	 1,411,451	 837,254 
	 Total Liabilities and Net Assets	 $7,472,184	 $6,861,335 

Statements of Financial Position
December 31, 2015 and 2014

			   2015	 2014
Revenue:		
	 Domestic crop assessments	 $4,598,592	 $2,935,906
	 Foreign crop assessments	 2,923,045	 2,565,134
	 Grant revenue	 63,055	 127,220
	 Gains from contract expirations	 95,089	 -
	 Other revenue	 10,002	 16,453
		  Total revenue	 7,689,783	 5,644,713
Expenses:
	 Market promotion and publicity	 4,788,746	 3,621,656
	 Research	 1,179,587	 361,374
	 Industry relations	 73,156	 68,440
	 Food safety	 88,401	 52,593
	 USHBC program fees	 202,113	 201,314
	 General and administrative	 783,583	 732,898
	 Total expenses	 7,115,586	 5,038,275
Change in unrestricted net assets	 574,197	 606,438 
Unrestricted net assets, beginning of year	 837,254	 230,816 
Unrestricted net assets, end of year	 $1,411,451	 $837,254 

Statement of Activities
For the Years Ended December 31, 2015 and 2014
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USHBC OFFICE STAFF
Left to right
Richard Ruckman, Compliance & Data Coordinator; Julie Fogarty, Assistant Manager;
Mary Nezbeth, Office Manager; Mark Villata, Executive Director
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