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Fresh Blueberries

Overview of Retail Sales, 2013 2017



Fresh Blueberry Highlights 4

Blueberry volume and dollar sales exceeded
growth in the fresh berry category

Dollar sales! 1.3B

Volume sales

(in Ibs.) 292M  292M  317M  362M

A Dollar sales up 34%

% Change*
A Volume sales up 27%

O | o padilla

2013 2014 2015 2016 2017
1.4B 1.5B 1.6B 1.7B

5.8B 5.4B 5.8B 6.3B 6.5B
1.6B 1.6B 1.7B 1.8B 1.8B

A Dollar sales up 12%
A Volume sales up 12%

* Percentages reflect combined annual growth rate



Fresh Blueberry Highlights 5
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small gains in fresh berry category

Share of Berry Category

Share of Produce Category

0f dzZSOSNNASAQ &cFr

$ Sales

0.9% |bs. Sales

30% 10%
25.8% 25.5% 25.7% 26.1% . 27.3%
$ Sales
20.6%
20.4% Ibs. Sales
18.8% 18.6% 19.0%
2.4% 2.4% 2.4% 2.5% R
0.7% 0.7% 0.8% 0.9%
I T T T 1 I T T T
2013 2014 2015 2016 2017 2013 2014 2015 2016 2017
2013 2017 Gap 2013 2017 Gap
25.8% 27.3% +1.50 2.4% 2.7% +.30
18.8% 20.6% +1.80 0.7% 0.9% +.20
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Fresh Blueberry Highlights 6

Fresh strawberries gained volume, but has not made up lost share;
Blueberries show incremental but steady YOY growth in share

Volume Sales (Ibs.) Share of Berry Category Volume Sales

2013 2013
- 2017 - 2017

Strawberries  1.1B 1.0B 1.1B 1.1B 12B m 685% 66.7% 65.8% 64.5% 64.9% QU

Blueberries  0.3B 0.3B 0.3B 0.4B 04B mn 188% 18.6% 19.3% 20.4% 20.6% b

Raspberries.  0.1B 0.1B 0.1B 0.1B 0.1B 6.4% 79% 80% 7.4% 6.7/%
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Fresh Blueberry Highlights 7

Blueberry dollar sales increase 38%*,
recently shown to steal share from strawberries

Dollar Sales ($) Share of Berry Category Dollar Sales

2013 2013
- 2017 - 2017

Strawberries  2.6B 2.7B 2.8B 3.0B 30B m 505% 49.4% 484% 475% 465% QU
Blueberries  1.3B 1.4B 1.5B 1.6B 18B m 25.8% 255% 25.7% 26.1% 27.3% b

Raspberries.  0.7B 0.8B 0.9B 0.9B 09B m 135% 14.6% 149% 14.6% 14.0% m

IQ | 9 padl||a * Percentages reflect combined annual growth rate



Fresh Blueberry Highlights 8

Fresh blueberries showed greater growth in
consumption tharcompeting berries

Per capita blueberry sales grew 25% while strawberries grew 7%

Fresh Per Capita* Volume Sales (Ibs.)

2017
% change I I
from 2013 +25% I +7% || +19%)|| -3%)|
to 2017
2013

B Blueberry H Strawberry H Raspberry | Blackberry

° I Q Pad I I la *Per capita figures are calculated using volume sales and U.S. census data, thus only provide a directional measureafsumption



Fresh Blueberry Highlights 9

Consumer consumption of fresh blueberries is increasing

A Growth in fresh blueberry volume and dollars are outpacing berry category, with volume and
dollar shares up while key competitor shares are down/flat

A Bagged Salads increased +20.9% since 2016, surpassing blueberries for rank #13 in terms of total
dollar share for produce

A Berries dominate fresh produce dollar sales, followed by apples and lettuce; blueberries rank #14

A Bananas dominate fresh produce volume sales, followed by melons and potatoes; Berries rank
#6 (surpassing grapes in 201%6) and blueberries rank #26

A Strawberries remain largest berry segment, but are losing both volume and dollar share

O | o padilla



Frozen Blueberries

Overview of Retail Sales, 2013 2017
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Frozen Blueberry Highlights

Frozen blueberry volume sales are up
despite relatively flat frozen berry category

Frozen Blueberries Frozen Berry Category

2013 2014 2015 2016 2017

Dollar sales' 173.9M 179.5M 182.1M 186.2M 176.7/M 458.5M 481.2M 485.4M 497.9M 462.1M

Vol lesgi
°”mesa‘f§S'f‘) 436M 482M 483M 509M 50.6M 141.4M 149.9M 1455M 151.2M 142.0M

A Dollar sales up 2% A Dollar sales up 1%

% Change*
L A Volume sales up 16% A Volume sales up 0.4%

ia | o padl||a * Percentages reflect combined annual growth rate




Frozen Blueberry Highlights

Frozen blueberries grew share in berry category, but
dropped share in frozen fruit category

Share of Frozen Berry Category Share of Frozen Fruit Category
38.1% 37.7% 38.2% 37.9% 38.2%
0% — $ Sales 30%
;@!/bs. Sales
30’9/,32.7% i i 20.1%
9% 18.4% 17.5%
\ 16.5% L6% $ Sales
o —e _Ibs. Sales
15.7% 15.6% 15.5% o el
f T T T T 1 I T T T T 1
2013 2014 2015 2016 2017 2013 2014 2015 2016 2017
2013 2017 Gap 2013 2017 Gap
38.1% 38.2% +0.10 20.1% 16.3% -3.80
30.9% 35.6% +4.70 15.7% 15.1% -0.60
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Frozen Blueberry Highlights 13

Highbush blueberries had robust volume growth and increased
share; wild blueberries also grew, but overall share is stagnant

Frozen blueberry volume sales grew 16% between 2013 to 20fi7 more than frozen
berries overall (0.4%) and wild (4%)

Volume Sales (Ibs.) Share of Berry Category Volume Sales

2013 2013
- 2017 - 2017

Strawberries 75.0M 779M 76.0M 77.8M 688M @ 53.1% 52.0% 52.3% 51.5% 485% W

Blueberries 43.6M 48.2M 48.3M 509M 50.6M m, 30.8% 32.2% 33.2% 33.7% 35.6% b

Wild
Blueberries

9.7M 9.8M 7.9M 9.0M 10.1 m 68% 66% 54% 59% 7.1% -

O | o padilla



Frozen Blueberry Highlights

Frozen blueberry and strawberry dollars are down YQY, with
minor loss of share; Wild Blueberries show continued growth

Frozen blueberry dollar sales grew 2% between 2013 to 20fi7 more than berries overall (1%),
strawberries (1%), but not more than wild (8%)

Dollar Sales ($) Share of Berry Category Dollar Sales

2013

2013
- 2017

- 2017

Strawberries  191.1M 204.2M 211.4M 217.7/M 1933M 1 41.7% 42.4% 43.6% 43.7% 41.8%

Blueberries 173.9M 179.5M 182.1M 186.2M 176./M mn 37.9% 37.3% 37.5% 37.4% 38.2%

wild
Blueberries  37-2M  382M  340M 3/5M 401M ®» 81% 79% 7.0% 75% 87% m

O | o padilla



Frozen Blueberry Highlights

Frozen blueberrgonsumptiongrew ahead of category

Per capita highbush blueberry sales grew 14% between 2013 to 2017,
while strawberries declined and wild remained flat

Fresh per Capita Volume Sales (Ibs.)

2017

% change
from 2013 +14%
to 2017

8% H O%H 0.01
0.01

2013

0.01

B Blueberry | Strawberry M wild Blueberry N Blackberry | Raspberry

0 I Q Pad I I la *Per capita figures are calculated using volume sales and U.S. census data, thus only provide a directional measureafsumption



Frozen Blueberry Highlights

Noteworthy changes in frozen fruit landscape

A Strawberries lost volume share to blueberries; however, dollar shares stayed flat

A Compared to 2016, berry category dropped in volume share§.4%) and dollar shares 7.5%)
for the frozen fruit category; a slight blip in steady growth trends since 2013

A YOY decrease is driven by increases in Mango and Pineapple; however, both volume and dollar
shares remain at <6% for both

A Wild blueberriesd volume and doll ar sal es hiaa
Impact on share

O | o padilla



Implications

Observations & Analysis




Implicationsd Fresh Blueberries

OBSERVATION #llicreased dollar sales of fresh blueberries have exceeded the pace of key berry
competitors. As a result, blueberries have begun to steal share from strawberries in the fresh category

IMPLICATIONContinue messaging to target audiences to encourage them to continue to choose
blueberries yeairound to further drive volume; this includes key seasons of June and July, as well as
ol ow monthso in April, October, November and Dec

OBSERVATION #2er capita sales increased 25% (0.24 Ibs.) over the five years, indicating that volume
and dollar growth is not being driven by niche segments, but rather increasing overall consumption

IMPLICATIONT his change suggests that targeting is having the intended effechore consumers are

choosing to eat more highbush blueberries. This trend should continue now that Moderate Users have
been defined for even stronger targeting.

O | 2 padilla



Implicationsd Frozen Blueberries

OBSERVATION #Frozen blueberries had robust volume growth, at the expense of strawberries.

IMPLICATIONEormat agnostic messaging is working to promote gains in volume share for both fresh and
frozen; we are driving volume to mitigate excessive cold storage inventory, while also making the program
more efficient and cohesive.

OBSERVATION #4Vild blueberry dollar sales and volume are up; however, their volume and dollar
shares remain minimum (<10%) while frozen highbush blueberries have grown or retained share

IMPLICATIONDespite wild blueberry marketing activities attempting to denigrate highbush, results
suggest limited effectivenegstheir approach is not working.

O | 2 padilla



Contact Information

Questions?

For more information or inquiries, please contact:

Edward Hoffman
edward.hoffman@padillaco.com
212.421.8322

Michelle Amoroso
michelle.amoroso@padillaco.com
212.421.8324

©Q | o padilla



Ap pendix ‘ Fresh Blueberry Sales Data

Frozen Blueberry Sales Data
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Fresh Blueberry Sales Data

@
blueberries

’ irNi
Growth delivered. .



Total US
Dollars (Billions) and Dollar Share of Total Produce
Ranking of Top 10 categories

2017
w379 $6.5
5
@ $6 -
$5 -
-4 10
$2.9
$3 - $2.7 $2.5
$2 - $1.8
$1 1 l
% change vs
YAGO $0 | 3:9% - 1 19% | 130 | |- L 20% || 27% | | - 1209 | 08-2 |
BERRIES ZAPPLES LETTUCE YRAPES TOMATOESBANANAS POTATO MEPONS BXGGED BLUEBERRIES

SALADS

$Share 9.9% 6.7% 6.4% 5.7% 56% 5.2% 4.5% 4.0% 3.8% 2.7%

C With $6.5billion in annual sales, the berry category ranks #1 in total produce.
C At $1.8billion, blueberries rank #14 in produce.
C Berries and blueberries contribute 9.9% and 2.7% to total produce sales, respectively.

Source: Freshlook, Total U.S Mulo, CY ZB&d@d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)



Total US
Dollars (Billions) and Dollar Share of Total Produce
Rankingf Top 10 categories

2016
%) $7 -
S $6.3
E
%6 1 Source: Freshlook, Total U.S Mulo, 2b®d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
$5 -
$4 $3.7 $3.5
$3.2
3 - $2.9 $2.7
$2.2
$2 4 $1.6
L
8.7% 4.9% -2.8% 3.4% -2.2% -6.4% 4.2% 4.3% 4.7% 10.5%
$0 — i h ! ] . i r . i I i
BERRIES APPLES LETTUCE  TOMATOES GRAPES BANANAS POTATO MELONS ONIONS BLUEBERRIES
$Share 9.7% 6.7% 6.4% 5.7% 5.4% 4.9% 4.29%4.4% 3.4% 2.5%

C With $6.3 billion in annual sales, the berry category ranks #1 in total produce.
C At $1.6 billion, blueberries rank #13 in produce.
C Berries and blueberries contribute 9.7% and 2.5% to total produce sales, respectively.



Total US
Dollars (Billions) and Dollar Share of Total Produce
Ranking of Top 10 categories

2015
w $7 -
S
T g P58
$5 -
$4.3 $4.1
$2.2
$2 1 $1.5
0 - 7
% change vs
YAGO 6.3% 2.3% -3.6% 3.7% 2.3% -1.1% -1.8% 7.4% 21.4% 7.1%
$0 - : : ‘ , : , 1
BERRIES LETTUCE APPLES TOMATOES GRAPES BANANAS POTATO MELONS  BAGGED SALADSBLUEBERRIES
$Share 9.5% 7.1% 6.7% 5.9% 57% 4.9%6% 4.3% 3.7% 2.4%

C With $5.8billion in annual sales, the berry category ranks #1 in total produce.
C At $1.5billion, blueberries rank #13 in produce.

C Berries and blueberries contribute 9.5% and 2.4% to total produce sales, respectively.

Source: Freshlook, Total U.S Mulo, DE 12/27/26bt8d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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% change vs

YAGO

Total US
Dollars (Billions) and Dollar Share of Total Produce
Ranking of Top 10 categories

2014

o) $6 -
5 $5.4
E

$5 -

$4.2 $4.2
$4 -
$3.4 $3.4 $3.4
$3 - $2.8
$2.4
$2.1
$2 -
$1.4
1 | ]
5.9% 1.0% -0.1% 0.2% 2.3% 2.1% 1.6% 8.7% 0.9% 4.8%
so. NN , , , , , , , .
BERRIES APPLES LETTUCE BANANAS TOMATOES GRAPES POTATO MELONS ONIONS BLUEBERRIES

$Share 9.2% 7.2% 7.1% 5.8% 5.8% 5.8% 4.1%.7% 3.5% 2.3%
C With $5.4 billion in annual sales, the berry category ranks #1 in total produce.
C At $1.4 billion, blueberries rank #12 in produce.
C Berries and blueberries contribute 9.2% and 2.3% to total produce sales, respectively.

Source: Freshlook, Total U.S Mulo, 2(Bdod & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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Total US
Dollars (Billions) and Dollar Share of Total Produce
Ranking of Top 10 categories

2013
» $6 -
S $5.1
“ $5 -
$4.2 $4.2
$4 -
$3.4 $3.4 $3.3
$3 - $2.8
$2.2 $2.1
$2
$1.3
1 - [ ]
% change vs 0
YAGO 5.8% 5.6% 9.3% 4.0% 6.3% 5.0% 3.8% 6.1% 9.6% 10.9%
$0 - : ; , : : : , 1 T
BERRIES LETTUCE APPLES BANANAS TOMATOES GRAPES POTATO MELONS ONIONS BLUEBERRIES
$Share 9.0% 7.4% 7.4% 6.1% 6.0% 5.9% 3.998% 3.6% 2.3%

C With $5.1billion in annual sales, the berry category ranks #1 in total produce.
C At $1.3billion, blueberries rank #12 in produce.
C Berries and blueberries contribute 9.0% and 2.3% to total produce sales, respectively.

Source: Freshlook, Total U.S Mulo, 2B5&d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
27



Billions

% change vs
YAGO

Total US
Pounds (Billions) and Pound Share of Total Produce
Ranking of Top 10 categories

2017
7
$6.2
6
5
4
3
, $1.9 $1.8 $1.8 $1.7 $1.7
1 NN
3.3 ) 0.0% | | 2.3% 3.8% 1.7% 6.9% 1.0%
0 e A e B

BANANAS MELONS

LBS Share 14.5%

6.1% 44% 4.3% 41% 4.1% 3.9% 0.9%

C With 1.8 billion in annual pounds, the berry category ranks #6 in total produce.
C At 0.4 billion, blueberries rank #26 in produce.

Source: Freshlook, Total U.S Mulo, 20@@od & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

C Berries and blueberries contribute 4.3% and 0.9% to total produce pounds, respectively.

4.2%
UG

POTATO APPLES ONIONS BERRIES TOMATOES GRAPES LETTUCEBLUEBERRIES



Total US
Pounds (Billions) and Pound Share of Total Produce
Ranking of Top 10 categories
2016

Billions

4.4
4.1

1.7 15

2.5
i 1.8 1.8 16
% change vs L
g -4.6% 3.8% 0.2% -1.8% 3.0% 5.2% 2.4% -1.3% 5.4% -

YAGO — . : ; -
BANANAS MELONS POTATO APPLES ONIONS BERRIES TOMATOES LETTUCE GRAPES BLUEBERRIES

LBS Share 13.6% 10.7% 9.9% 6.0% 4.3% 4.2% 4.8%% 3.7% 0.9%

C With 1.8 billion in annual pounds, the berry category ranks #6 in total produce.
C At 0.4 billion, blueberries rank #26 in produce.
C Berries and blueberries contribute 4.2% and 0.9% to total produce pounds, respectively.

Source: Freshlook, Total U.S Mulo,20&6od & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stor@Q
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Billions

5.0 1

4.0

3.0 1

2.0 A

1.0 -

% change vs
YAGO 0.0

LBS Share

6.0 -

Total US
Pounds (Billions) and Pound Share of Total Produce
Ranking of Top 10 categories

2015
17 il i i 7 16
B B Hea il —
0.3
LS Lo% -2.6% -2.6% 0% 1.4% 6.2% 2.1% 7.9%
BANANAS MELONS POTATO APPLES ONIONS LETTUCE BERRIES TOMATOES GRAPES BLUEBERRIES
14.5% 10.4% 10.0% 6.2% 4.3% 4.1% 4.1% 4.0%4.1% 0.8%

C With 1.7 billion in annual pounds, the berry category ranks #8 in total produce.
C At 0.3 billion, blueberries rank #28 in produce.
C Berries and blueberries contribute 4.1% and 0.8% to total produce pounds, respectively.

Source: Freshlook, Total U.S Mulo, DE 12/27/26b8d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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Total US
Pounds (Billions) and Pound Share of Total Produce
Ranking of Top 10 categories

2014
'
2 6.1
[a1] 6 -
5 4
4.2 4.1
4 -
3 2.6
2 17 1.6 1.6 1.6 15
B
T m O m [
-1.4% 2.7% 6.5% 2.4% 0.2% -1.7% 0.9% 1.2% -4.4% 0.3
BANANAS POTATO MELONS APPLES ONIONS LETTUCE TOMATOES BERRIES GRAPES BLUEBERRIES
LBS Share 15.3% 10.5% 10.2% 6.5% 4.3% 4.1% 4.1% 3.8%8.9% 0.7%

C With 1.6 billion in annual pounds, the berry category ranks #8in total produce.
C At 0.4 billion, blueberries rank #28 in produce.
C Berries and blueberries contribute 3.9% and 0.7% to total produce pounds, respectively.

Source: Freshlook, Total U.S Mulo, DE 12/27/26bt8d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)



Total US
Pounds (Billions) and Pound Share of Total Produce
Ranking of Top 10 categories

2013

% 77
S 6.2
@ g

5 4

4.3

4 3.8

3 25

2 1 17 1.7 1.6 1.6 15

1 4

0.3
0 , : , , , , , : ___ .
BANANAS POTATO MELONS APPLES ONIONS LETTUCE TOMATOES GRAPES BERRIES BLUEBERRIES
LBS Share 15.6% 10.8% 9.6% 6.4% 4.3% 4.2% 4.1% 3.9%4.0% 0.7%

C With 1.5 billion in annual pounds, the berry category ranks #9 in total produce.
C At 0.3 billion, blueberries rank #28 in produce.
C Berries and blueberries contribute 3.9% and 0.7% to total produce pounds, respectively.

Source: Freshlook, Total U.S Mulo, DE 12/27/26bt8d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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Total U.S.
Berry Category by Segment
Retail Dollar Trends

2017
o
c
S
2-0% 0% o $6
$5
u All Other $4

MIXED

$3
m BLACKBERRIE!

RASPBERRIES $2

$1

$0

Current 52 Week YAGO

%change YAG

A Strawberries are the largest segment, accounting for 46.5% of A
berry dollars. A
A Blueberries rank™®, accounting for 27.3% of berry dollars. A

Source: Freshlook, Total Wsilo, CY 201{Food & Drug, Grocery, Mass, Walmart,

Total U.S.
Berry Category by Segment
Retail Dollar(In Billion) Trends
2017

$6.5
$3.0
_ $1.8
$0.9
7 $0.6
III $0.1

$0.1

BERRIES STRAWBERRIBSUEBERRIERASPBERRIBREACKBERRIES MIXED
3.9% 1.8% 8.2%-0.1% 9.9% 1.1% 2.6%
Berry dollars are up 3.9% versus year ago

Strawberry dollars are up 1.8%
Blueberry dollars are up 8.2%

Club, Dollar and Military DECA Stores)

All Other



Total U.S. Total U.S.

Berry Category by Segment Berry Category by Segment
Retail Dollar Trends Retail Dollar(In Billion) Trends
2016 2016
w $7 1
S
E
i $6 -
$5 -
= CRANBERRIES $4 -
. MIXED
m BLACKBERRIES
RASPBERRIES $3 1
u BLUEBERRIES
u STRAWBERRIES $2 -
48.4%
1 $0.5
. $0.1 $0.1
$0 - —

2016 YAGO BERRIES STRAWBERRIES BLLU BLACKI MIXED

A Strawberries are the largest segment, accounting for 47.5% of A Berry dollars are up 8.7% versus year ago

berry dollars. RS
trawberry dollars are up 6.8%
A Blueberries rank®, accounting for 26.1% of berry dollars. A Bluevt\alerry):jollars T ugplo 50/2

Source: Freshlook, Total U.S Mulo, 2(E60od & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA %s)

All Others



Total U.S. Total U.S.

Berry Category by Segment Berry Category by Segment
Retail Dollar Trends Retail Dollar(In Billion) Trends
2015 87 2015
c
S
1.0% @ g | 958
$5 -
u All other $4 1
MIXED
mBLACKBERRIES 3 - $2.8
RASPBERRIES
mBLUEBERRIES
® STRAWBERRIES 92 $1.5
$0.9
L' I $0.5
$0.1 $0.1
| -
BERRIES STRAWBERRIES BLUEBERRIES RASPBERRIES  BLACKBERRIES MIXED All other
Current 52 Week YAGO
%change YAG  6.2% 4.1% 7.1% 8.5% 12.8% 9.198%

A Strawberries are the largest segment, accounting for 48.4% of A Berry dollars are up 6.2% versus year ago
berry dollars. A Strawberry dollars are up 4.1%
A Blueberries rank'®, accounting for 25.7% of berry dollars. A Blueberry dollars are up 7.1%

Source: Freshlook, Total U.S Mulo, DE 12/27/26b8d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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Total U.S. Total U.S.

Berry Category by Segment Berry Category by Segment
Retail Dollar Trends Retail Dollar(In Billion) Trends
2014 2014
o 6 1
5 $5.4
. 2 ___ 150 10% 85 |
$4 -
25 8% m All Other
. MIXED $3 $2.7
mBLACKBERRIES
RASPBERRIES

u BLUEBERRIES $2 -

m STRAWBERRIES $1.4

$1 - $0.8
$0.4
- $0.1 $0.1
T $0 -
BERRIES STRAWBERRIES BLUEBERRIES RASPBERRIES  BLACKBERRIES MIXED All Other
Current 52 Week YAGO
%change YAG 5.8% 3.6% 4.5% 14.9% 5.6% 3.7%26.5%

A Strawberries are the largest segment, accounting for 49.4% of A Berry dollars are up 5.8% versus year ago
berry dollars. A Strawberry dollars are up 3.6%

A Blueberries rank'®, accounting for 25.5% of berry dollars. A Blueberry dollars are up 4.5%

Source: Freshlook, Total U.S Mulo, 20Bdod & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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Total U.S. Total U.S.

Berry Category by Segment Berry Category by Segment
Retail Dollar Trends Retail Dollar(In Billion) Trends
2013 %6 2013
c
o
= $5.1
% T ya— L) u $5 -
$4 -
25 804 m All Other
MIXED $3 4 $2.6
m BLACKBERRIES
RASPBERRIES
u BLUEBERRIES $2 4
u STRAWBERRIES $1.3
$1 - $0.7
$0.4
$0.1 $0.1
$0 - -
BERRIES STRAWBERRIES BLUEBERRIES RASPBERRIES  BLACKBERRIES MIXED All Other
Current 52 Week YAGO
%change YAG 5.8% 1.8% 10.9% 12.1% 5.2% -1.5%4.5%

A Strawberries are the largest segment, accounting for 50.5% of A Berry dollars are up 5.8% versus year ago
berry dollars. A Strawberry dollars are up 1.8%

A Blueberries rank'®, accounting for 25.8% of berry dollars. A Blueberry dollars are up 10.9%

Source: Freshlook, Total U.S Mulo, 2B5&d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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Total U.S. Total U.S.

Berry Category by Segment Berry Category by Segment
Retail Volume Trends Retail Volume (in Billion) Trends
2017 2017
%) 2.0 4 1.8
=
1.2% = <8y
o 1.2% Lo o
1.2% it ”° 1 046
1.4 1
1.2
1.2 -
m All Other
1.0
= MIXED
0.8 4
mBLACKBERRIES
*% 0.4
RASPBERRIES 0.4 - :
_ 01 0.1
e I 002 002
0.0 . : : ]
& & & & & e ¢
& L & & & N &
. . & v‘go \S&% SQ,@ &“' « N
Current 52 Week YAGO e 3 < &

%change YAG 3.8% 4.5% 4.2% -57%  7.8% 16% 0.7%

A strawberries are the largest segment, accounting for 64.9% of A Berry pounds are up 3.8% versus year ago

berry pounds. A strawberry pounds are up 4.5%
A Blueberries rank'®, accounting for 20.6% of berry pounds. A Blueberry pounds are up 4.2%

Source: Freshlook, Total U.S Mulo, CY ZBd@d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)



Total U.S. Total U.S.

Berry Category by Segment Berry Category by Segment
Retail Volume Trends Retail Volume (in Billion) Trends
2016 2016
» 20
5 18
1.1% = 1.8 - ;
0% m
Lo
1.4 -
= CRANBERRIES 1.2 11
MIXED
- 1.0 4
m BLACKBERRIES
RASPBERRIES 0.8
m BLUEBERRIES 06 -
m STRAWBERRIES
Py 0.4
0.2 - 0.1 0.1
0.02 0.02
0.0 - , , , e ,
BERRIES STRAWBERRIES BLUEBERRIES RASPBERRIES BLACKBERRIES MIXED All Others
A W 5.2% 3.2% 113%  -2.2% 15.7% 20.8% 9.2%

A Strawberries are the largest segment, accounting for 64.5% of A Berry pounds are up 5.2% versus year ago

berry pounds. A Strawberry pounds are up 3.2%
A Blueberries rank'®, accounting for 20.4% of berry pounds. A Blueberry pounds are up 11.3%

Source: Freshlook, Total U.S Mulo, 20B6od & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA gtges)



Total U.S. Total U.S.

Berry Category by Segment Berry Category by Segment
Retail Volume Trends Retail Volume (in Billion) Trends
2015 2015
1.0%
11% o 187 17
E
Syt
1.4 -
u MIXED 12 | 11
= CRANBERRIES
mBLACKBERRIES Lo
RASPBERRIES 0.8 -
mBLUEBERRIES 0.6 -
u STRAWBERRIES
0.4 - 0.3
0.2 - 0.1
0.0 - , : : . ,
BERRIES STRAWBERRIES BLUEBERRIES RASPBERRIES BLACKBERRIES CRANBERRIES All other
PISIE s R 6.2% 4.9% 8.9% 7.0% 11.7% 8%
2015 YAGO
A Strawberries are the largest segment, accounting for 65.8% of A Berry pounds are up 6.2% versus year ago
berry pounds. _ A Strawberry pounds are up 4.9%
A Blueberries rank'®, accounting for 19.3% of berry pounds. A Blueberry pounds are up 8.9%
40

Source: Freshlook, Total U.S Mulo, DE 12/27/26b8d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)



Total U.S. Total U.S.

Berry Category by Segment Berry Category by Segment
Retail Volume Trends Retail Volume (in Billion) Trends
2014 2014
0 1.8 4
S 1.6
o 0.9% = 1.6 -
1.4 -
e 1.0
u MIXED 1.0 4
1 CRANBERRIES 08 .
mBLACKBERRIES
RASPBERRIES 0.6
m BLUEBERRIES
0.4 - 0.3
m STRAWBERRIES
0.2 - 0.1
. o 0.02 0.02
0.0 - ’ g i = [ =

BERRIES STRAWBERRIES BLUEBERRIES RASPBERRIES BLACKBERRIES CRANBERRIES All Other

2014 YAGO %change YAG 1.0% - 1.5% 4% 25.0% 6.6% 4.4%18.9%

A Strawberries are the largest segment, accounting for 66.6% of A Berry pounds are up 1.2% versus year ago

berry pounds. A Strawberry pounds are dowi.5%
A Blueberries rank'®, accounting for 18.8% of berry pounds. A Blueberry pounds are up 0.4%

Source: Freshlook, Total U.S Mulo, 20Bdod & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)



Total U.S. Total U.S.

Berry C_ategory by Segment Berry Category by Segment
Retail Volume Trends Retail Volume (in Billion) Trends
2013 2013
w 1.8 1
s 1.6
11% _ 0.9% o 0-9% g 101 '
8

1.2 -
m All Other &

= CRANBERRIES 1.0 -
mBLACKBERRIES

RASPBERRIES 0.8 1

m BLUEBERRIES i |

= STRAWBERRIES '
0.4 0.3
0.2 - 0.1

. oL 0.02 0.01
T 0.0 - . K . = [ - i
Current 52 Week YAGO BERRIES STRAWBERRIES BLUEBERRIES RASPBERRIES BLACKBERRIES CRANBERRIES All Other
%change YAG 0.8% -1.6% 9.6% 9.2% -5.4% -3.9% 8.8%

A Strawberries are the largest segment, accounting for 68.5% of A Berry pounds are up 0.8% versus year ago
berry pounds. A Strawberry pounds are dow.6%
A Blueberries rank'®, accounting for 18.8% of berry pounds. A Blueberry pounds are up 9.6%

Source: Freshlook, Total U.S Mulo, 20E8od & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)



Fresh Blueberries by Package

Dollar ($) and Share

2017

Total US Dollar % GRS Share  Chg Vs YA
MULO YAG
Blueberries |$1,787,926,961  8.2% 100
60Z $566,086,430] 18.5% 32 2.8
120Z $463,109,271] 6.8% 26 (0.3)
180Z $279,966,717] 15.6% 16 1.0
110z $155,434,742] 6.8% 9 (0.1)
160Z $108,364,383| -7.8% 6 (1.1)
AO Pack siz¢ $214,965,418] -9.0% 12 (2.3)

Source: Freshlook, Total U.S Mulo, CY ZB&@d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)




Fresh Blueberries by Package
Dollar ($) and Share
20132016

Total US %Ch Chg Vs Total US %Ch Chg Vs
MULO DRl Vs YAgC SUELE YEG MULO DelEr Vs YAgc SIS Y/gG
Blueberried $1,480,698,306 7.1% | 100 - Blueberries, $1,636,073,343|10.5% 100 -
60Z $429,791,299 | 0.2% | 29 | (2.0) 60Z $480,835,775 [11.9% 29 0.4
1207 $360,044,662 | 8.1% | 24 0.2 1207 $424,388,605 | 17.9% 26 1.6
180Z $208,842,405 | 15.3%| 14 1.0 180Z $237,651,926 |13.89% 15 0.4
110Z $123,940,001 | 18.3%| 8 0.8 110Z $141,969,735 | 14.5% 9 0.3
160Z $115,248,831 | 14.5%| 8 0.5 1607 $115,449,313 | 0.2%| 7 (0.7)
AO Pack si{ $242.831.107 | 3.4% | 16 | (0.6) AO Pack sif $235,777,989 | -2.9%| 14 (2.0)
2014
Total US % Ch Chg Vs Total US %Ch Chg Vs
MULO Dollar SSve YA% UG YEG MULO Dollar YA% Share YEG
Blueberrieg $1,383,079,93_ 4.8% 100 = Blueberries$1,319,901,42 100 _
oz, | s ton o[58 | [Ceoe [sresesg | ar | o0
180Z $181’068’455 é5'3<; 13 (2'1) 1207y (1218, 12002 o R
110Z $104’791’6OO -16. 50/0 8 1'9 LSOElly T2t . i
791, e (1.9) 1107 | $125,460,126 10 0.0
4.40Z | $104,667,294| 13.8%| 8 0.6 1607 | $104.912 159 3 0.0
AO Pack sij $230,741,131| -8.4%| 17 (2.4) | |AO Pack sij $238,876,262 18




Fresh Blueberries
Dollarsg Volume (LBS) Per capita
20132017

2013 2014 2015 2016 2017

Population 309,690,765 311,565,072 314,696,259 315,828,511 319,912,455
Dollar Sales $1,319,901,426 $1,383,079,937 $1,480,698,306 $1,636,073,343 $1,787,926,961
Dollar sales YAGO = $1,319,901,426 $1,383,079,937 $1,480,698,306 $1,652,673,968
Per Capita $ 4.26 4.44 4.71 5.18 559
Per Capita $ YAGO - 4.24 4.39 4.69 517
$ Per Capita Index 100.0 100.0 100.0 100.0 100.0
i":g;)cap'ta e - 100.0 100.0 100.0

100.0
Volume Sales 292,761,701 294,039,026 320,334,889 356,662,222 377,536,115
Volume Sales YAGO = 292,761,701 294,039,026 320,334,889 362,198,289
Per Capita Lbs. 0.95 0.94 1.02 1.13 118
Per Capita Lbs. YAGO - 0.94 0.93 1.01 113
Lbs. Per Capita Index 100.0 100.0 100.0 100.0 100.0
I\_(isG.(F;er Capita Index - 100.0 100.0 100.0

100.0
Average $/Lb. $6.24 $6.23 $6.07 $5.78 $4.74

Average $/Lb. YAGO - $6.24 $6.23 $6.07 $4.56



Total US
Fresh Blueberries
Purchases Per MM ACV*
Year to Date Period Ending 12/31/17

m 2016 m2017 m%Chgvs YA

886.6
793.0 A5THOTI3.0

> 669.9 76.9
0 . 595.7 6356318.9 620.2 554.1
< O 561" B47.3
s 508. 506. 4 6‘32-7-9
s 4415 369.7 13?:7%1 s1.
@ 334. .
3 273. 2628
©
<
o
5
o

JAN | FEB| MAR| APR| MAY | JUN| JUL | AUG| SEP| OCT| NOV| NOV| DEC| YTD
= 2016 575.8/ 561.9/ 508.8| 334.4| 635.3| 793.0| 886.6| 769.3| 506.2| 273.2| 282.5| 374.0| 451.6| 527.9
= 2017

669.9| 585.7| 547.3| 441.5| 648.9| 676.9| 745.7| 773.0| 620.2| 369.7| 361.3| 441.4| 458.2| 554.1

m%Chgvs YA16.3 | 42 | 76 | 32.0| 2.1 |(14.6)|(15.9) 0.5 | 225 353 | 27.9| 180 | 15 | 5.0

*This measure reports the total product sales during the selected time period per million dollars of annual ACV of dittgebeglroduct. It represents the sales
efficiency for a product in relation to its distribution. By using the ACV of the stores selling the product, this measwils fr store size.

Source: Freshlook, Total U.S Mulo, DE 12/27/3Fb®d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)



Purchases Per MM ACV*

m 2013 m2014 = 2015 m 2016

Total US
Fresh Blueberries

2013- 2016

896.3

829.9
793.1

799.9

762.3

5 886.9
<
= w10 51855063 [ iy
g 449.6 425.5 450.4
f__‘g 461.8 495.0 407.8 5033 482.6
S 250 2101 2439 s 2
a 308.
4285 ol 4208 2858 [faieia 4608
2316 299.0
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV NOV DEC YTD
RMA Purch/MM ACV
m 2013 481.0 | 506.3 | 449.6 | 353.7 | 438.1 | 6755 | 829.9 762.3 | 538.6 | 255.9 136.1 243.0 | 280.8 | 450.4
m2014| 4285 | 421.4 | 429.8 | 3446 | 4725 | 7744 | 8165 | 750.2 575.2 | 285.8 | 231.6 275.8 | 299.0 | 460.2
m 2015 461.8 | 4950 | 407.8 | 4075 | 5979 | 747.3 | 886.9 7929 | 4927 | 308.9 | 210.1 269.3 | 318.2 | 4826
m 2016/ 5185 | 553.7 | 5239 | 3706 | 518.8 | 793.1 | 896.3 7999 | 5604 | 316.0 | 255.1 | 363.3 | 4255 | 523.6

*This measure reports the total product sales during the selected time period per million dollars of annual ACV of §tayélesproduct. It represents the sales
efficiency for a product in relation to its distribution. By using the ACV of the stores selling the product, this measots f store size.

Source: Freshlook, Total U.S Mulo, 264014 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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Total US
Fresh Blueberries
Average Retail Priceb
Year to Date Period Ending 12/31/17

m 2016 m2017 m%Chgvs YA

$11.00 T $9.97
$8.9%8.48 $8.85
$9.00 - : 7'23 .
6% 32

2 $7.00- » 6.9 $6.86 g5 49
3 p455  $938 35550 34 N $5.5§] $5.78
3 $3. $3.05
8  $3.00 - $2.70

$1.00 -

($1.00)

JAN| FEB| MAR| APR| MAY[ JuN| JuL | AuG| sep| ocT| Nov| Nov| DEC| YTD

m 2016 $4.55| $4.60| $5.36| $8.91| $5.55| $3.33| $2.70| $3.05| $5.04| $8.85] $9.97| $7.68| $5.58 $5.78
2017 $3.78| $4.36] $5.22| $8.48| $5.70| $4.34] $3.18| $3.18] $3.93 $6.91| $7.95| $7.32 $6.86| $5.48
= %Chg vs YAL6.9% -5.0%| -2.6%| -4.7%| 2.7%| 30.4% 17.9% 4.4% -22.0%-22.0%-20.3% -4.8%)| 22.9% -5.3%

Source: Freshlook, Total U.S Mulo, DE 12/27/3Fb®d & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)




$11.00 -

$9.00 -

$7.00 -

Dollars/Pounds

$5.56

$6.08

$5.2,

Total US
Fresh Blueberries
Average Retail Prickbs
2013-2016

m 2013 m2014 =2015 = 2016

$9.12

$7.88

$4.88

$7.54

$7.88

$7.53

$12070 $10.37

$9.63

$9.38

$8.06

$6.29 $6.07

5.04 $5.78

$5.00 - S
$4.15
53683 51 $3.46
$3.00 - $2.90 $2.9, $2.9%52.90 $2.94
$1.00 - ‘
|
($1.00)

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV NOV DEC YTD
m2013 $5.01 | $4.59 | $5.29 | $8.07 | $6.99 | $4.15 | $2.90 | $2.92 | $3.46 | $7.54 | $12.70 | $9.38 | $8.17 | $6.24
m2014| $5.76 | $556 | $6.08 | $9.12 | $7.43 | $3.65 | $2.95 | $2.90 | $3.51 | $7.88 | $9.80 | $8.58 | $7.72 | $6.23
m2015 $4.89 | $4.66 | $5.85 | $8.15 | $5.70 | $3.54 | $2.79 | $2.85 | $4.57 | $7.67 | $9.97 | $9.63 | $8.59 | $6.07
m2016| $5.05 | $4.53 | $4.88 | $7.88 | $7.10 | $3.51 | $2.75 | $2.94 | $4.32 | $7.53 | $10.37 | $8.06 | $6.29 | $5.78

Source: Freshlook, Total U.S Mulo, 264014 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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Frozen Blueberry Sales Data

blueberries

A 2011 - 2016

50



£ $500 | $462.1
= $450 -
$400 -
$350 -
$300 -
$250 -
$200 - $193.3 ¢176.7
$150 -
$100 - $55.0
$50 - $40.1 $33.0 $319 g266 $257 ¢,
$0 -
(%} .Q,ro \C\ \;\\' qo &d \G C\.vQ (\b Q:\ Q;\
% Ogﬁ\ 06\ ‘00 bQ& ,b(\ QQ ’bQQ er Q>\® Q/Q. 0\,
chang Q » \Qe (2 @ \‘)0 '\QQ \2\ @Q/
o [ | T [ e 2 T < PSP
0.7 ;38 '149 A 71 |l 54 I.‘ ||-J |-v | | |
o 0/' A /o % % 8.3 ?gll‘ll.l 8.7 1.3
: %w O % % %
$ Share 42 .6% 17.8% 16.3% 9.3% 5.1% 3.7% 3.0% 2.9% 2.5% 2.4% 1.6%

x The sales of berries is $462.1mm.
x At $193.3 mm, Strawberry ranks #2 in Frozen Fruit.
x  Strawberry and Blueberry produce 17.8%0(7%) and 16.3%%.8%) to Frozen Fruit sales,

respectively.
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, $550 -
< $500 -
$450 -
$400 -
$350 -
$300 -
$250 -
$200 -
$150 -
$100 -
$50 -
$0 -+ 2.6%

Berries Fz

$497.9

$ Share 44.1%

$217.7
$186.2
$118.2

10.3% | 0.3% I | 19.3% Il 7 5% I | 0.3% I
$37.5 $35.0

3.0 1] 2.3% | , N - N .

Strawberries Blueberry Fz Mixed Fruit  Mango Fz wild Peach Pineapple DARK Triple Berry
Fz Fruit Fz Blueberry SWEET Blend
CHERRY
19.3% 16.5% 10.5% 4.8% 3.3% 3.1% 2.8% 2.5% 2.0%

x  The sales of berries is $497.9mm.
x At $186.2mm, blueberry ranks #3 in Frozen Fruit.
x  Strawberry and Blueberry produce 19.8%(+3.0%) and 16.5%(+2.3%) to Frozen Frﬁtgales, respectively.



$550 -

2
% $500 | $485.4
$450 -
$400 -
$350 -
$300 -
$250 -
$200 -
- $150 -
Reo T 1$100 -
$50 - $34.9 $34.0 $26.3 $26.2 $22.8
$0 - 6% 6.6% ;
Berries Fz ~ Strawberries Blueberry Fz Mixed Fruit FZ Mango Fz Peach Wild Blueberry Pineapple DARK SWEET Triple Berry
Fz Fruit CHERRY Blend
$ Share 44.7% 19.5% 16.8% 10.8% 4.9% 3.2% 3.1% 2.4% 2.4% 2.1%

x  The sales of berries is $485.4mm.
At $182.1mm, blueberry ranks #3 in Frozen Fruit.
x  Strawberry and Blueberry produce 19.5%(+3.6%) and 16.8%(+1.5%) to Frozerb&ruit sales, respectively.

X



(2]
c

.§

%
change
vs YAGO

= $500 -

$150 -
$100~>

$550 -

$450 -
$400 -
$350 -
$300 -
$250 -
$200 -

$50 -

$0 -

$ Share

X
X
X

$481.2

$179.5

$24.6 $22.3 $19.8
- 0, 0,
Berries Fz IStrawberries Fz élueberry Fz Fruit Mixed Fruit FZ Mango Fz Wild Blueberry Peach DARK SWEET CHERRMe Berry Blend  Pineapple
48.5% 20.6% 18.1% 10.7% 4.2% 3.8% 3.5% 2.5% 2.3% 2.0%
The sales of berries is $481.2mm.
At $179.5mm, blueberry ranks #3 in Frozen Fruit. 54

Strawberry and Blueberry produce 20.6%(+6.8%) and 18.1%(+3.2%) to Frozen Fruit sales, respectively.



$550 -
$500 -
$450 -
$400 -
$350 -
$300 -
$250 -
$200 -
$150 -

vs YAGO $50_>
$0 -

$458.5

$37.2

$30.8 $285  $23.0 $22.6 $16.6

0, 0, OO0

0 0 0 0
Berries Fz  Strawberries Blueberry Fz Mixed Fruit FZ Wild Blueberry Peach Mango Fz DARK SWEET Triple Berry BERRY
Fz Fruit CHERRY Blend MEDLEY

$ Share 52.9% 22.0% 20.1% 9.8% 4.3% 3.6% 3.3% 2.7% 2.6% 1.9%

x  The sales of berries is $458.5mm.
x At $173.9mm, blueberry ranks #3 in Frozen Fruit.
x  Strawberry and Blueberry produce 22.0%(+5.2%) and 20.1%(+9.0%) to Frozen F5%iit sales, respectively.



160

2
S 142.0
=140 -
120 -
100 -
80 -
uc/‘lzange 60 B} 50.6
stAGOl
384
40 - | 53.5%— | 71% 11122% | -75% || -70% | | -980k | 09% |
_142% ) 180
20 - 10.7 10.1 10.0 7.9 5.9
Berries  Strawberries Blueberry Mixed Fruit ~ Mango Pineapple wild Peach  Triple Berry DARK SWEET BERRY
Blueberry Blend CHERRY MEDLEY
LBS Share 42.3% 20.5% 151%  11.4% 5.4Y% 3.2% 3.0% 3.0% 2.4% 1.8% 1.4%

x  The volume sold for Berries is 142.0mm pounds.
x At 50.6mm, blueberry ranks #2 in Frozen Fruit.
x  Strawberry and Blueberry produce 20.5%(1%) and 15.1%3.5%) to Frozen Fruit pounds, respectively.



160 4 1512

=140 -
120 -
100 -
77.8
80 -
60 - 50.9
44.6
40 -
20 -
0 139% | 1 23% 5.4% _18.7% . .13.5% 1 10.7%
Berries Fz Strawberries Blueberry FzMixed Fruit FZ Mango Fz Peach Pineapple wild Triple Berry DARK SWEET
Fz Fruit Blueberry Blend CHERRY
LBS Share 43.7% 22.5% 14.7% 12.9% 4.9% 3.2% 2.9% 2.6% 1.9% 1.8%

x  The volume sold for Berries is 151.2mm pounds.
x At 50.9mm, blueberry ranks #3 in Frozen Fruit.
x  Strawberry and Blueberry produce 22.5%(+2.3%) and 14.7%(+5.4%) to Frozen Fruit pounds, respectively.



160 -

e 1455
=140 -
120 -
100 -
80 -
0 9 48.3 46.8
40 -
%
change 17.8
stAGO_\40 . 10.8 8.4 _ 6.1 6.0
0 24% L 01% . 22% 325% | 1959 g
Berries Fz Strawberries Blueberry Fz Mixed Fruit Mango Fz Peach Pineapple Wwild BERRY DARK SWEET
Fz Fruit Fz Blueberry  MEDLEY  CHERRY
LBS Share 43.6Y% 22.8Y% 14.5% 14.0% 5.3% 3.2% 2.5% 2.4% 1.8% 1.8%

x  The volume sold for Berries is 145.5mm pounds.
x At 48.3mm, blueberry ranks #2 in Frozen Fruit.
x  Strawberry and Blueberry produce 22.824%) and 14.5%(+0.1%) to Frozen Fruit pounds, respectively.



160 1 1499

2 140 -
120 -
100 -
80 -
60 -
40 -
I 20 4 ' : : _ 6.2 5.6
change i
Fz Fruit Blueberry CHERRY  MEDLEY
LBS Share 47.4% 24.6% 15.2% 14.5% 4.5% 3.5% 3.1% 2.0% 2.0% 1.8%

x  The volume sold for Berries is 149.9mm pounds.

x At 48.2mm, blueberry ranks #3 in Frozen Fruit.

x  Strawberry and Blueberry produce 24.6%(+3.8%) and 15.2%(+10.6%) to Frozen Fruit pouréds, respectively.
5



160

g 141.4
=140
120
100
80
60 -
40 -
%
change
vs YAGO Zh _
s X 6.4 5.1 4.4
04 37.1% . 16.8% 0 0 0
Berries Fz Strawberries Blueberry FzMixed Fruit FZ Peach Mango Fz wild Triple Berry DARK SWEETPineapple
Fz Fruit Blueberry Blend CHERRY
LBS Share 50.9% 27.0% 15.7% 14.2% 3.7% 3.6% 3.5% 2.3% 1.8% 1.6%

x  The volume sold for Berries is 141.4mm pounds.

x At 43.6mm, blueberry ranks #3 in Frozen Fruit.
x  Strawberry and Blueberry produce 27.0%(+3.5) and 15.7%(+14.0%) to Frozen Fruit pounds respectively.



Berry Category by segment Berry Category by segment
Dollar(Million) trends Dollar(Million) trends
52 week ending 12/27/2015 52 week ending 12/31/2017

$462.1

m Blackberry

= $300 -
g m Raspberry
= ) 250 -
o m All other berries
200 -
3 = Wild Blueberry
o 150 -
s m Blueberry $150
‘g m Strawberries $100 1 $40.1
= $50 - $22.1 $17.6 $12.4
o $0 -
& Q O < Q A
o Q} & ’béo& \}é’o & \$\ R 6&@ (—ﬁo e}‘ (\}p q}‘
& Q ¥ Q@ N
Current 52 Week YAGO

%Chgvs YAG -7.5% -10.7% -6.8% 7.1% -1.0% -11.1%-12.7%

A Strawberries are the largest segment, accounting for A Berry dollars are dow#7.5% versus year ago

41.8% of berry dollars A Strawberry dollars are dow10.7%
A Blueberries rank®, accounting for 38.2% of berry A Blueberry dollars are dow6.8%

dollars
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Berry Category by segment Berry Category by segment

Dollar(Million) trends Dollar(Million) trends
2016 2016
., $600
£ $497.9
—e— —— = $500 -

$400 -

m Blackberry

Raspberry $300 -
m All other berries

m Wild Blueberry $200

m Blueberry

m Strawberries

$100 -

Dollar Share by segment

$37.5

$22.4  $19.8 $14.3

$0 -
Berries  Strawberries Blueberry wild All other  Raspberry Blackberry
Blueberry berries
2016 YAGO %Chgvs YAG2.6%  3.0% 23% 103% -3.0% 55% -10.8%

A Strawberries are the largest segment, accounting for 43.7% of A Berry dollars are up 2.6% versus year ago

berry dollars A Strawberry dollars are up 3.0%
A Blueberries rank™®, accounting for 37.4% of berry dollars A Blueberry dollars are up 2.9



Berry Category by segment
Dollar(Million) trends

Berry Category by segment
Dollar(Million) trends

2015 2015
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A Strawberries are the largest segment, accounting for 43.6% of A Berry dollars are up 0.9% versus year ago
A Strawberry dollars are up 3.6%
A Blueberry dollars are up $5%

berry dollars
A Blueberries rank'®, accounting for 37.5% of berry dollars
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A Strawberries are the largest segment, accounting for 42.4% of A Total Berry pounds are up 5.0% versus year ago

berry volume A Strawberry volume is up 6.8%
A Blueberries rank'®, accounting for 37.3% of berry volume A Blueberry volume is up by 82%



