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This report summarizes key 

findings from five years worth of 

retail sales data the USHBC 

purchased from IRI Freshlook.

Sales numbers reflect IRIõs Total US 

Multi Outlet geography, which 

includes food & drug, grocery, 

mass, Walmart, club, dollar, and 

military DECA stores.



Fresh Blueberries

Overview of Retail Sales, 2013 - 2017



Blueberry volume and dollar sales exceeded 
growth in the fresh berry category

2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

Dollar sales 1.3B 1.4B 1.5B 1.6B 1.7B 5.8B 5.4B 5.8B 6.3B 6.5B

Volume sales 
(in lbs.) 292 M 292M 317M 362M 377M 1.6B 1.6B 1.7B 1.8B 1.8B

Fresh Blueberries Fresh Berry Category

Å Dollar sales up 34% 

Å Volume sales  up 27% 

Å Dollar sales up 12% 

Å Volume sales  up 12% 

* Percentages reflect combined annual growth rate

Fresh Blueberry Highlights

% Change*
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18.8% 18.6% 19.0%
20.4%
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Share of Berry Category
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$ Sales

30%

bƻ ŎƘŀƴƎŜǎ ƛƴ ōƭǳŜōŜǊǊƛŜǎΩ ǎƘŀǊŜ ƻŦ ŦǊŜǎƘ ǇǊƻŘǳŎŜ ŎŀǘŜƎƻǊȅΤ
small gains in fresh berry category
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Fresh strawberries gained volume, but has not made up lost share;
Blueberries show incremental but steady YOY growth in share

2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

Strawberries 1.1B 1.0B 1.1B 1.1B 1.2B ҧ 68.5% 66.7% 65.8% 64.5% 64.9%

Blueberries 0.3B 0.3B 0.3B 0.4B 0.4B ҧ 18.8% 18.6% 19.3% 20.4% 20.6%

Raspberries 0.1B 0.1B 0.1B 0.1B 0.1B - 6.4% 7.9% 8.0% 7.4% 6.7%

Volume Sales (lbs.) Share of Berry Category Volume Sales

Fresh Blueberry Highlights
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Blueberry dollar sales increase 38%*, 
recently shown to steal share from strawberries 

2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

Strawberries 2.6B 2.7B 2.8B 3.0B 3.0B ҧ 50.5% 49.4% 48.4% 47.5% 46.5%

Blueberries 1.3B 1.4B 1.5B 1.6B 1.8B ҧ 25.8% 25.5% 25.7% 26.1% 27.3%

Raspberries 0.7B 0.8B 0.9B 0.9B 0.9B ҧ 13.5% 14.6% 14.9% 14.6% 14.0%

Dollar Sales ($) Share of Berry Category Dollar Sales

* Percentages reflect combined annual growth rate

Fresh Blueberry Highlights
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Fresh blueberries showed greater growth in
consumption than competing berries

Fresh Blueberry Highlights

0.94 

1.18 

3.48 
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0.32 

0.38 
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2013
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Fresh Per Capita* Volume Sales (lbs.)

Per capita blueberry sales grew 25% while strawberries grew 7%

Blueberry Strawberry Raspberry Blackberry

+25% +7% +19% -3%
% change 

from 2013 

to 2017
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*Per capita figures are calculated using  volume sales and U.S. census data, thus only provide a directional measure of consumption



Å Growth in fresh blueberry volume and dollars are outpacing berry category, with volume and 

dollar shares up while key competitor shares are down/flat

Å Bagged Salads increased +20.9% since 2016, surpassing blueberries for rank #13 in terms of total 

dollar share for produce

Å Berries dominate fresh produce dollar sales, followed by apples and lettuce; blueberries rank #14

Å Bananas dominate fresh produce volume sales, followed by melons and potatoes; Berries rank 

#6 (surpassing grapes in 2014-16) and blueberries rank #26 

Å Strawberries remain largest berry segment, but are losing both volume and dollar share

Consumer consumption of fresh blueberries is increasing

Fresh Blueberry Highlights 9



Frozen Blueberries

Overview of Retail Sales, 2013 - 2017



Frozen blueberry volume sales are up
despite relatively flat frozen berry category 

2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

Dollar sales 173.9M 179.5M 182.1M 186.2M 176.7M 458.5M 481.2M 485.4M 497.9M 462.1M

Volume sales (in 
lbs.) 43.6M 48.2M 48.3M 50.9M 50.6M 141.4M 149.9M 145.5M 151.2M 142.0M

Frozen Blueberries Frozen Berry Category

Å Dollar sales up 2% 

Å Volume sales  up 16% 

Å Dollar sales up 1% 

Å Volume sales  up 0.4% 

* Percentages reflect combined annual growth rate

Frozen Blueberry Highlights

% Change*
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32.7%

34.2% 34.5%
35.6%

38.1% 37.7% 38.2% 37.9% 38.2%

2013 2014 2015 2016 2017

Share of Frozen Berry Category

lbs. Sales

$ Sales40%

Frozen blueberries grew share in berry category, but
dropped share in frozen fruit category
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Highbush blueberries had robust volume growth and increased 
share; wild blueberries also grew, but overall share is stagnant

2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

Strawberries 75.0M 77.9M 76.0M 77.8M 68.8M Ҩ 53.1% 52.0% 52.3% 51.5% 48.5%

Blueberries 43.6M 48.2M 48.3M 50.9M 50.6M ҧ 30.8% 32.2% 33.2% 33.7% 35.6%

Wild
Blueberries

9.7M 9.8M 7.9M 9.0M 10.1 ҧ 6.8% 6.6% 5.4% 5.9% 7.1%

Volume Sales (lbs.) Share of Berry Category Volume Sales

Frozen Blueberry Highlights
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Frozen blueberry volume sales grew 16% between 2013 to 2017ñ more than frozen 
berries overall (0.4%) and wild (4%)



Frozen blueberry and strawberry dollars are down YOY, with
minor loss of share; Wild Blueberries show continued growth 

2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

Strawberries 191.1M 204.2M 211.4M 217.7M 193.3M ҧ 41.7% 42.4% 43.6% 43.7% 41.8%

Blueberries 173.9M 179.5M 182.1M 186.2M 176.7M ҧ 37.9% 37.3% 37.5% 37.4% 38.2%

Wild
Blueberries

37.2M 38.2M 34.0M 37.5M 40.1M ҧ 8.1% 7.9% 7.0% 7.5% 8.7%

Dollar Sales ($) Share of Berry Category Dollar Sales

Frozen Blueberry Highlights
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Frozen blueberry dollar sales grew 2% between 2013 to 2017ñ more than berries overall (1%), 
strawberries (1%), but not more than wild (8%)



Frozen blueberry consumption grew ahead of category

Frozen Blueberry Highlights
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Fresh per Capita Volume Sales (lbs.)

Per capita highbush blueberry sales grew 14%  between 2013 to 2017, 
while strawberries declined and wild remained flat

Blueberry Strawberry Wild Blueberry Blackberry

+14% -8% 0%
% change 

from 2013 

to 2017
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Raspberry

*Per capita figures are calculated using  volume sales and U.S. census data, thus only provide a directional measure of consumption
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Å Strawberries lost volume share to blueberries; however, dollar shares stayed flat

Å Compared to 2016, berry category dropped in volume shares (-6.4%) and dollar shares (-7.5%) 

for the frozen fruit category; a slight blip in steady growth trends since 2013

Å YOY decrease is driven by increases in Mango and Pineapple; however, both volume and dollar 

shares remain at <6% for both

Å Wild blueberriesõ volume and dollar sales have increased, although with only modest to no 

impact on share

Noteworthy changes in frozen fruit landscape

Frozen Blueberry Highlights 16



Implications

Observations & Analysis



OBSERVATION #1: Increased dollar sales of fresh blueberries have exceeded the pace of key berry 

competitors. As a result, blueberries have begun to steal share from strawberries in the fresh category

IMPLICATION: Continue messaging to target audiences to encourage them to continue to choose 

blueberries year-round to further drive volume; this includes key seasons of June and July, as well as 

òlow monthsó in April, October, November and December.

OBSERVATION #2:Per capita sales increased 25% (0.24 lbs.) over the five years, indicating that volume 

and dollar growth is not being driven by niche segments, but rather increasing overall consumption

IMPLICATION:This change suggests that targeting is having the intended effectñmore consumers are 

choosing to eat more highbush blueberries. This trend should continue now that Moderate Users have 

been defined for even stronger targeting.

Implications ðFresh Blueberries 18



OBSERVATION #3:Frozen blueberries had robust volume growth, at the expense of strawberries. 

IMPLICATION:Format-agnostic messaging is working to promote gains in volume share for both fresh and 

frozen; we are driving volume to mitigate excessive cold storage inventory, while also making the program 

more efficient and cohesive.

OBSERVATION #4:Wild blueberry dollar sales and volume are up; however, their volume and dollar 

shares remain minimum (<10%) while frozen highbush blueberries have grown or retained share

IMPLICATION:Despite wild blueberry marketing activities attempting to denigrate highbush, results 

suggest limited effectivenessðtheir approach is not working.

Implications ðFrozen Blueberries 19
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Questions?

Edward Hoffman
edward.hoffman@padillaco.com

212.421.8322

Michelle Amoroso
michelle.amoroso@padillaco.com

212.421.8324

For more information or inquiries, please contact:
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Fresh Blueberry Sales Data



Total US
Dollars (Billions) and Dollar Share of Total Produce

Ranking of Top 10 categories
2017

$Share       9.9%        6.7%       6.4%      5.7%       5.6%      5.2%       4.5%       4.0%      3.8%        2.7%

Source: Freshlook, Total U.S Mulo, CY 2017 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

Ç With $6.5billion in annual sales, the berry category ranks #1 in total produce.
Ç At $1.8billion, blueberries rank #14 in produce.
Ç Berries and blueberries contribute 9.9% and  2.7% to total produce sales, respectively.
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Total US
Dollars (Billions) and Dollar Share of Total Produce

Rankingof Top 10 categories
2016

$Share       9.7%            6.7%              6.4%           5.7%              5.4%             4.9%                4.4%    4.2%              3.4%            2.5%

Source: Freshlook, Total U.S Mulo, 2016(Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

Ç With $6.3 billion in annual sales, the berry category ranks #1 in total produce.
Ç At $1.6 billion, blueberries rank #13 in produce.
Ç Berries and blueberries contribute 9.7% and  2.5% to total produce sales, respectively.
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Ç With $5.8billion in annual sales, the berry category ranks #1 in total produce.
Ç At $1.5billion, blueberries rank #13 in produce.
Ç Berries and blueberries contribute 9.5% and  2.4% to total produce sales, respectively.

Source: Freshlook, Total U.S Mulo, DE 12/27/2015 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

Total US
Dollars (Billions) and Dollar Share of Total Produce

Ranking of Top 10 categories
2015

$Share                 9.5%               7.1%             6.7%             5.9%            5.7%              5.6%           4.5%            4.3%             3.7%             2.4%
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Total US
Dollars (Billions) and Dollar Share of Total Produce

Ranking of Top 10 categories
2014

% change vs 
YAGO
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$Share       9.2%             7.2%            7.1%              5.8%               5.8%            5.8%              4.7%    4.1%           3.5%              2.3%

Source: Freshlook, Total U.S Mulo, 2014 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

Ç With $5.4 billion in annual sales, the berry category ranks #1 in total produce.
Ç At $1.4 billion, blueberries rank #12 in produce.
Ç Berries and blueberries contribute 9.2% and  2.3% to total produce sales, respectively.
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Total US
Dollars (Billions) and Dollar Share of Total Produce

Ranking of Top 10 categories
2013

$Share      9.0%              7.4%             7.4%             6.1%              6.0%             5.9%               4.8%   3.9%             3.6%             2.3%

Source: Freshlook, Total U.S Mulo, 2013(Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

Ç With $5.1billion in annual sales, the berry category ranks #1 in total produce.
Ç At $1.3billion, blueberries rank #12 in produce.
Ç Berries and blueberries contribute 9.0% and  2.3% to total produce sales, respectively.
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Total US
Pounds (Billions) and Pound Share of Total Produce

Ranking of Top 10 categories
2017

LBS Share      14.5%      9.9%      9.6%      6.1%       4.4%      4.3%       4.1%      4.1%       3.9%       0.9%

Ç With 1.8 billion in annual pounds, the berry category ranks #6 in total produce.
Ç At 0.4 billion, blueberries rank #26 in produce.
Ç Berries and blueberries contribute 4.3% and 0.9% to total produce pounds, respectively.
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Total US
Pounds (Billions) and Pound Share of Total Produce

Ranking of Top 10 categories
2016

LBS Share      13.6%           10.7%               9.9%                    6.0%           4.3%                4.2%                4.1%      4.0%             3.7%                   0.9%

Ç With 1.8 billion in annual pounds, the berry category ranks #6 in total produce.
Ç At 0.4 billion, blueberries rank #26 in produce.
Ç Berries and blueberries contribute 4.2% and 0.9% to total produce pounds, respectively.

Source: Freshlook, Total U.S Mulo,2016 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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Total US
Pounds (Billions) and Pound Share of Total Produce

Ranking of Top 10 categories
2015

LBS Share      14.5%           10.4%           10.0%              6.2%            4.3%              4.1%             4.1%               4.1%4.0%             0.8%

Ç With 1.7 billion in annual pounds, the berry category ranks #8 in total produce.
Ç At 0.3 billion, blueberries rank #28 in produce.
Ç Berries and blueberries contribute 4.1% and 0.8% to total produce pounds, respectively.
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Total US
Pounds (Billions) and Pound Share of Total Produce

Ranking of Top 10 categories
2014

Source: Freshlook, Total U.S Mulo, DE 12/27/2015 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

% change vs 
YAGO
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LBS Share         15.3%          10.5%           10.2%             6.5%               4.3%             4.1%            4.1%             3.9%   3.8%               0.7%

Ç With 1.6 billion in annual pounds, the berry category ranks #8in total produce.
Ç At 0.4 billion, blueberries rank #28 in produce.
Ç Berries and blueberries contribute 3.9% and 0.7% to total produce pounds, respectively.
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Total US
Pounds (Billions) and Pound Share of Total Produce

Ranking of Top 10 categories
2013

Source: Freshlook, Total U.S Mulo, DE 12/27/2015 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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LBS Share      15.6%            10.8%            9.6%            6.4%             4.3%             4.2%               4.1%              4.0%3.9%             0.7%

Ç With 1.5 billion in annual pounds, the berry category ranks #9 in total produce.
Ç At 0.3 billion, blueberries rank #28 in produce.
Ç Berries and blueberries contribute 3.9% and 0.7% to total produce pounds, respectively.
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Total U.S.
Berry Category by Segment

Retail Dollar Trends
2017   

Total U.S.
Berry Category by Segment

Retail Dollar(In Billion) Trends
2017   
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ÅStrawberries are the largest segment, accounting for 46.5% of 
berry dollars.

ÅBlueberries rank 2nd, accounting for 27.3% of berry dollars.

ÅBerry dollars are up 3.9% versus year ago
ÅStrawberry dollars are up 1.8%
ÅBlueberry dollars are up 8.2%

3.9%       1.8%        8.2%        -0.1% 9.9%       1.1%       2.6%     

Source: Freshlook, Total U.S Mulo, CY 2017 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

%change YAG
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Total U.S.
Berry Category by Segment

Retail Dollar Trends
2016   

Total U.S.
Berry Category by Segment

Retail Dollar(In Billion) Trends
2016   

47.5% 48.4%

26.1% 25.7%

14.6% 14.9%

8.7% 8.2%

2.0% 1.8%0.8% 0.9%

2016 YAGO

CRANBERRIES

MIXED

BLACKBERRIES

RASPBERRIES

BLUEBERRIES

STRAWBERRIES

$6.3

$3.0

$1.6

$0.9

$0.5

$0.1 $0.1

$0

$1

$2

$3

$4

$5

$6

$7

BERRIES STRAWBERRIES BLUEBERRIES RASPBERRIES BLACKBERRIES MIXED All Others

B
ill

io
n
s

ÅStrawberries are the largest segment, accounting for 47.5% of 
berry dollars.

ÅBlueberries rank 2nd, accounting for 26.1% of berry dollars.

ÅBerry dollars are up 8.7% versus year ago
ÅStrawberry dollars are up 6.8%
ÅBlueberry dollars are up 10.5%

Source: Freshlook, Total U.S Mulo, 2016 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)



Total U.S.
Berry Category by Segment

Retail Dollar Trends
2015

Total U.S.
Berry Category by Segment

Retail Dollar(In Billion) Trends
2015   
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ÅStrawberries are the largest segment, accounting for 48.4% of 
berry dollars.

ÅBlueberries rank 2nd, accounting for 25.7% of berry dollars.

ÅBerry dollars are up 6.2% versus year ago
ÅStrawberry dollars are up 4.1%
ÅBlueberry dollars are up 7.1%

6.2%         4.1%            7.1%                   8.5%                   12.8%              9.1%                 1.2%     

Source: Freshlook, Total U.S Mulo, DE 12/27/2015 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

%change YAG
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Total U.S.
Berry Category by Segment

Retail Dollar Trends
2014   

Total U.S.
Berry Category by Segment

Retail Dollar(In Billion) Trends
2014   
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ÅStrawberries are the largest segment, accounting for 49.4% of 
berry dollars.

ÅBlueberries rank 2nd, accounting for 25.5% of berry dollars.

ÅBerry dollars are up 5.8% versus year ago
ÅStrawberry dollars are up 3.6%
ÅBlueberry dollars are up 4.5%

5.8%                   3.6%                   4.5%                   14.9%            5.6%                      26.5% 3.7%     

Source: Freshlook, Total U.S Mulo, 2014 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

%change YAG
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Total U.S.
Berry Category by Segment

Retail Dollar Trends
2013   

Total U.S.
Berry Category by Segment

Retail Dollar(In Billion) Trends
2013   

50.5% 52.4%

25.8% 24.6%

13.5% 12.7%

7.7% 7.8%
1.5% 1.4%1.0% 1.1%

Current 52 Week YAGO

All Other

MIXED

BLACKBERRIES

RASPBERRIES

BLUEBERRIES

STRAWBERRIES

$5.1

$2.6

$1.3

$0.7
$0.4

$0.1 $0.1

$0

$1

$2

$3

$4

$5

$6

BERRIES STRAWBERRIES BLUEBERRIES RASPBERRIES BLACKBERRIES MIXED All Other

B
ill

io
n
s

ÅStrawberries are the largest segment, accounting for 50.5% of 
berry dollars.

ÅBlueberries rank 2nd, accounting for 25.8% of berry dollars.

ÅBerry dollars are up 5.8% versus year ago
ÅStrawberry dollars are up 1.8%
ÅBlueberry dollars are up 10.9%

5.8%               1.8%                   10.9%              12.1%                5.2%                   14.5%   -1.5%

Source: Freshlook, Total U.S Mulo, 2013(Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

%change YAG
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Total U.S.
Berry Category by Segment

Retail Volume Trends
2017   

Total U.S.
Berry Category by Segment

Retail Volume (in Billion) Trends
2017
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3.8%          4.5%         4.2%           -5.7% 7.8%          1.6% 0.7%

ÅStrawberries are the largest segment, accounting for 64.9% of 
berry pounds.

ÅBlueberries rank 2nd, accounting for 20.6% of berry pounds.

ÅBerry pounds are up 3.8% versus year ago
ÅStrawberry pounds are up 4.5%
ÅBlueberry pounds are up 4.2%

Source: Freshlook, Total U.S Mulo, CY 2017 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

%change YAG
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Total U.S.
Berry Category by Segment

Retail Volume Trends
2016   

Total U.S.
Berry Category by Segment

Retail Volume (in Billion) Trends
2016  
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ÅStrawberries are the largest segment, accounting for 64.5% of 
berry pounds.

ÅBlueberries rank 2nd, accounting for 20.4% of berry pounds.

ÅBerry pounds are up 5.2% versus year ago
ÅStrawberry pounds are up 3.2%
ÅBlueberry pounds are up 11.3%

Source: Freshlook, Total U.S Mulo, 2016 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

5.2%                  3.2% 11.3% -2.2% 15.7%            20.8%                    9.2%



Total U.S.
Berry Category by Segment

Retail Volume Trends
2015

Total U.S.
Berry Category by Segment

Retail Volume (in Billion) Trends
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6.2%                   4.9%                             8.9%              7.0%                        11.7%               7%6.2%

ÅStrawberries are the largest segment, accounting for 65.8% of 
berry pounds.

ÅBlueberries rank 2nd, accounting for 19.3% of berry pounds.

ÅBerry pounds are up 6.2% versus year ago
ÅStrawberry pounds are up 4.9%
ÅBlueberry pounds are up 8.9%

Source: Freshlook, Total U.S Mulo, DE 12/27/2015 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

%change YAG
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Total U.S.
Berry Category by Segment

Retail Volume Trends
2014   

Total U.S.
Berry Category by Segment

Retail Volume (in Billion) Trends
2014   
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ÅStrawberries are the largest segment, accounting for 66.6% of 
berry pounds.

ÅBlueberries rank 2nd, accounting for 18.8% of berry pounds.

ÅBerry pounds are up 1.2% versus year ago
ÅStrawberry pounds are down -1.5%
ÅBlueberry pounds are up 0.4%

Source: Freshlook, Total U.S Mulo, 2014 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

%change YAG
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Total U.S.
Berry Category by Segment

Retail Volume Trends
2013   

Total U.S.
Berry Category by Segment

Retail Volume (in Billion) Trends
2013   
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ÅStrawberries are the largest segment, accounting for 68.5% of 
berry pounds.

ÅBlueberries rank 2nd, accounting for 18.8% of berry pounds.

ÅBerry pounds are up 0.8% versus year ago
ÅStrawberry pounds are down -1.6%
ÅBlueberry pounds are up 9.6%

Source: Freshlook, Total U.S Mulo, 2013 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

%change YAG
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Fresh Blueberries by Package
Dollar ($) and Share

2017   

Source: Freshlook, Total U.S Mulo, CY 2017 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

Total US 

MULO
Dollar

% Chg Vs 

YAG
Share Chg Vs YAG

Blueberries $1,787,926,961 8.2% 100 -

6OZ $566,086,430 18.5% 32 2.8

12OZ $463,109,271 6.8% 26 (0.3)

18OZ $279,966,717 15.6% 16 1.0

11OZ $155,434,742 6.8% 9 (0.1)

16OZ $108,364,383 -7.8% 6 (1.1)

AO Pack size $214,965,418 -9.0% 12 (2.3)



Fresh Blueberries by Package
Dollar ($) and Share

2013-2016
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2013

Total US 
MULO

Dollar
% Chg
Vs YAG

Share
Chg Vs 
YAG

Blueberries$1,319,901,426 100 -

6OZ $357,959,590 27 0.0 

12OZ $348,179,062 26 0.0 

18OZ $144,514,228 11 0.0 

11OZ $125,460,126 10 0.0 

16OZ $104,912,159 8 0.0 

AO Pack size$238,876,262 18

2014

Total US 
MULO

Dollar
% Chg 
Vs YAG

Share
Chg Vs 
YAG

Blueberries $1,383,079,937 4.8% 100 -

6OZ $428,847,460 19.8% 31 3.9 

12OZ $332,963,997 -4.4% 24 (2.3)

18OZ $181,068,455 25.3% 13 2.1 

11OZ $104,791,600 -16.5% 8 (1.9)

4.4OZ $104,667,294 13.8% 8 0.6 

AO Pack size$230,741,131 -8.4% 17 (2.4)

2015

Total US 
MULO

Dollar
% Chg
Vs YAG

Share
Chg Vs 
YAG

Blueberries $1,480,698,306 7.1% 100 -

6OZ $429,791,299 0.2% 29 (2.0)

12OZ $360,044,662 8.1% 24 0.2 

18OZ $208,842,405 15.3% 14 1.0 

11OZ $123,940,001 18.3% 8 0.8 

16OZ $115,248,831 14.5% 8 0.5 

AO Pack size $242,831,107 3.4% 16 (0.6)

2016

Total US 
MULO

Dollar
% Chg
Vs YAG

Share
Chg Vs 
YAG

Blueberries $1,636,073,343 10.5% 100 -

6OZ $480,835,775 11.9% 29 0.4 

12OZ $424,388,605 17.9% 26 1.6 

18OZ $237,651,926 13.8% 15 0.4 

11OZ $141,969,735 14.5% 9 0.3 

16OZ $115,449,313 0.2% 7 (0.7)

AO Pack size $235,777,989 -2.9% 14 (2.0)



Fresh Blueberries
Dollars ςVolume (LBS) ςPer capita 

2013-2017
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Total U.S. MULO

2013 2014 2015 2016 2017

Population 309,690,765 311,565,072 314,696,259 315,828,511 319,912,455

Dollar Sales $1,319,901,426 $1,383,079,937 $1,480,698,306 $1,636,073,343 $1,787,926,961

Dollar sales YAGO - $1,319,901,426 $1,383,079,937 $1,480,698,306 $1,652,673,968

Per Capita $ 4.26 4.44 4.71 5.18
5.59

Per Capita $ YAGO - 4.24 4.39 4.69
5.17

$ Per Capita Index 100.0 100.0 100.0 100.0
100.0

$ Per Capita Index 
YAGO

- 100.0 100.0 100.0
100.0

Volume Sales 292,761,701 294,039,026 320,334,889 356,662,222 377,536,115

Volume Sales YAGO - 292,761,701 294,039,026 320,334,889 362,198,289

Per Capita Lbs. 0.95 0.94 1.02 1.13
1.18

Per Capita Lbs. YAGO - 0.94 0.93 1.01
1.13

Lbs. Per Capita Index 100.0 100.0 100.0 100.0
100.0

Lbs. Per Capita Index
YAGO

- 100.0 100.0 100.0
100.0

Average $/Lb. $6.24 $6.23 $6.07 $5.78
$4.74

Average $/Lb. YAGO - $6.24 $6.23 $6.07
$4.56



Total US
Fresh Blueberries

Purchases Per MM ACV*
Year to Date Period Ending 12/31/17

Source: Freshlook, Total U.S Mulo, DE 12/27/2015 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

*This measure reports the total product sales during the selected time period per million dollars of annual ACV of stores selling the product. It represents the sales 
efficiency for a product in relation to its distribution. By using the ACV of the stores selling the product, this measure controls for store size.

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV NOV DEC YTD

2016 575.8 561.9 508.8 334.4 635.3 793.0 886.6 769.3 506.2 273.2 282.5 374.0 451.6 527.9

2017 669.9 585.7 547.3 441.5 648.9 676.9 745.7 773.0 620.2 369.7 361.3 441.4 458.2 554.1

%Chg vs YA16.3 4.2 7.6 32.0 2.1 (14.6) (15.9) 0.5 22.5 35.3 27.9 18.0 1.5 5.0
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Total US
Fresh Blueberries

Purchases Per MM ACV*
2013 - 2016

Source: Freshlook, Total U.S Mulo, 2011 -2014 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

*This measure reports the total product sales during the selected time period per million dollars of annual ACV of stores selling the product. It represents the sales 
efficiency for a product in relation to its distribution. By using the ACV of the stores selling the product, this measure controls for store size.
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JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV NOV DEC YTD

RMA Purch/MM ACV

2013 481.0 506.3 449.6 353.7 438.1 675.5 829.9 762.3 538.6 255.9 136.1 243.0 280.8 450.4

2014 428.5 421.4 429.8 344.6 472.5 774.4 816.5 750.2 575.2 285.8 231.6 275.8 299.0 460.2

2015 461.8 495.0 407.8 407.5 597.9 747.3 886.9 792.9 492.7 308.9 210.1 269.3 318.2 482.6

2016 518.5 553.7 523.9 370.6 518.8 793.1 896.3 799.9 560.4 316.0 255.1 363.3 425.5 523.6
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Total US
Fresh Blueberries

Average Retail Price/Lb
Year to Date Period Ending 12/31/17

Source: Freshlook, Total U.S Mulo, DE 12/27/2015 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV NOV DEC YTD

2016 $4.55 $4.60 $5.36 $8.91 $5.55 $3.33 $2.70 $3.05 $5.04 $8.85 $9.97 $7.68 $5.58 $5.78

2017 $3.78 $4.36 $5.22 $8.48 $5.70 $4.34 $3.18 $3.18 $3.93 $6.91 $7.95 $7.32 $6.86 $5.48

%Chg vs YA-16.9% -5.0% -2.6% -4.7% 2.7% 30.4% 17.9% 4.4% -22.0%-22.0%-20.3% -4.8% 22.9% -5.3%
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Total US
Fresh Blueberries

Average Retail Price/Lbs
2013 - 2016

Source: Freshlook, Total U.S Mulo, 2011 -2014 (Food & Drug, Grocery, Mass, Walmart, Club, Dollar and Military DECA Stores)
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JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV NOV DEC YTD

2013 $5.01 $4.59 $5.29 $8.07 $6.99 $4.15 $2.90 $2.92 $3.46 $7.54 $12.70 $9.38 $8.17 $6.24

2014 $5.76 $5.56 $6.08 $9.12 $7.43 $3.65 $2.95 $2.90 $3.51 $7.88 $9.80 $8.58 $7.72 $6.23

2015 $4.89 $4.66 $5.85 $8.15 $5.70 $3.54 $2.79 $2.85 $4.57 $7.67 $9.97 $9.63 $8.59 $6.07

2016 $5.05 $4.53 $4.88 $7.88 $7.10 $3.51 $2.75 $2.94 $4.32 $7.53 $10.37 $8.06 $6.29 $5.78
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Frozen Blueberry Sales Data

Å 2011 - 2016
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Dollar(Million) and Dollar share of Frozen Fruit
Ranking of Top 10 Products

2017

× The sales of berries  is $462.1mm.
× At $193.3 mm, Strawberry ranks #2 in Frozen Fruit.
× Strawberry and Blueberry produce 17.8%(-10.7%) and 16.3%(-6.8%) to Frozen Fruit sales, 

respectively.

$ Share 42.6% 17.8% 16.3% 9.3% 5.1% 3.7% 3.0% 2.9% 2.5% 2.4% 1.6%

% 
chang
e vs 
YAGO
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Dollar(Million) and Dollar share of Frozen Fruit
Ranking of Top 10 Products

2016

× The sales of berries  is $497.9mm.
× At $186.2mm, blueberry ranks #3 in Frozen Fruit.
× Strawberry and Blueberry produce 19.8%(+3.0%) and 16.5%(+2.3%) to Frozen Fruit sales, respectively.

$ Share 44.1% 19.3% 16.5% 10.5% 4.8% 3.3% 3.1% 2.8% 2.5% 2.0%



Dollar(Million) and Dollar share of Frozen Fruit
Ranking of Top 10 Products

2015

% 
change 
vs YAGO
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× The sales of berries  is $485.4mm.
× At $182.1mm, blueberry ranks #3 in Frozen Fruit.
× Strawberry and Blueberry produce 19.5%(+3.6%) and 16.8%(+1.5%) to Frozen Fruit sales, respectively.

$ Share 44.7% 19.5% 16.8% 10.8% 4.9% 3.2% 3.1% 2.4% 2.4% 2.1%
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Ranking of Top 10 Products

2014

% 
change 
vs YAGO

54

$481.2 

$204.2 
$179.5 

$106.3 

$41.6 $38.2 $34.7 $24.6 $22.3 $19.8 

$0

$50

$100

$150

$200

$250

$300

$350

$400

$450

$500

$550

Berries Fz Strawberries FzBlueberry Fz Fruit Mixed Fruit FZ Mango Fz Wild Blueberry Peach DARK SWEET CHERRYTriple Berry Blend Pineapple

M
ill

io
n
s

5.0% 6.8% 3.2% 24.6%

46.0% 2.6% 12.6% 7.0% -1.1% 40.3%

× The sales of berries  is $481.2mm.
× At $179.5mm, blueberry ranks #3 in Frozen Fruit.
× Strawberry and Blueberry produce 20.6%(+6.8%) and 18.1%(+3.2%) to Frozen Fruit sales, respectively.

$ Share 48.5% 20.6% 18.1% 10.7% 4.2% 3.8% 3.5% 2.5% 2.3% 2.0%
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× The sales of berries  is $458.5mm.
× At $173.9mm, blueberry ranks #3 in Frozen Fruit.
× Strawberry and Blueberry produce 22.0%(+5.2%) and 20.1%(+9.0%) to Frozen Fruit sales, respectively.

$ Share 52.9% 22.0% 20.1% 9.8% 4.3% 3.6% 3.3% 2.7% 2.6% 1.9%



Pounds(Million) and Pounds share of Frozen Fruit
Ranking of Top 10 Products
52 week ending 12/31/2017

× The volume sold for Berries is 142.0mm pounds.
× At 50.6mm, blueberry ranks #2 in Frozen Fruit.
× Strawberry and Blueberry produce 20.5%(-11.1%) and 15.1%(-3.5%) to Frozen Fruit pounds, respectively.
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× The volume sold for Berries is 151.2mm pounds.
× At 50.9mm, blueberry ranks #3 in Frozen Fruit.
× Strawberry and Blueberry produce 22.5%(+2.3%) and 14.7%(+5.4%) to Frozen Fruit pounds, respectively.
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LBS Share 43.7% 22.5% 14.7% 12.9% 4.9% 3.2% 2.9% 2.6% 1.9% 1.8%

Pounds(Million) and Pounds share of Frozen Fruit
Ranking of Top 10 Products

2016



× The volume sold for Berries is 145.5mm pounds.
× At 48.3mm, blueberry ranks #2 in Frozen Fruit.
× Strawberry and Blueberry produce 22.8%(-2.4%) and 14.5%(+0.1%) to Frozen Fruit pounds, respectively.

Pounds(Million) and Pounds share of Frozen Fruit
Ranking of Top 10 Products

2015

% 
change 
vs YAGO

145.5 

76.0 

48.3 46.8 

17.8 
10.8 8.4 7.9 6.1 6.0 

0

20

40

60

80

100

120

140

160

Berries Fz Strawberries
Fz

Blueberry Fz
Fruit

Mixed Fruit
FZ

Mango Fz Peach Pineapple Wild
Blueberry

BERRY
MEDLEY

DARK SWEET
CHERRY

M
ill

io
n
s

-3.0% -2.4% 0.1% 2.2% 25.8% -2.4% 32.5% -19.5% -1.7% 6.3%

LBS Share 43.6% 22.8% 14.5% 14.0% 5.3% 3.2% 2.5% 2.4% 1.8% 1.8%



Pounds(Million) and Pounds share of Frozen Fruit
Ranking of Top 10 Products

2014

% 
change 
vs YAGO

59

× The volume sold for Berries is 149.9mm pounds.
× At 48.2mm, blueberry ranks #3 in Frozen Fruit.
× Strawberry and Blueberry produce 24.6%(+3.8%) and 15.2%(+10.6%) to Frozen Fruit pounds, respectively.
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Pounds(Million) and Pounds share of Frozen Fruit
Ranking of Top 10 Products

2013

% 
change 
vs YAGO

60

× The volume sold for Berries is 141.4mm pounds.
× At 43.6mm, blueberry ranks #3 in Frozen Fruit.
× Strawberry and Blueberry produce 27.0%(+3.5) and 15.7%(+14.0%) to Frozen Fruit pounds, respectively.
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Berry Category by segment
Dollar(Million) trends

52 week ending 12/27/2015

Berry Category by segment
Dollar(Million) trends

52 week ending 12/31/2017
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ÅStrawberries are the largest segment, accounting for 
41.8% of berry dollars
ÅBlueberries rank 2nd, accounting for 38.2% of berry 

dollars

ÅBerry dollars are down -7.5% versus year ago
ÅStrawberry dollars are down -10.7%
ÅBlueberry dollars are down -6.8%

-7.5% -10.7% -6.8% 7.1% -1.0% -11.1% -12.7%% Chgvs YAG
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Berry Category by segment
Dollar(Million) trends

2016

Berry Category by segment
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ÅStrawberries are the largest segment, accounting for 43.7% of 
berry dollars

ÅBlueberries rank 2nd, accounting for 37.4% of berry dollars

ÅBerry dollars are up 2.6% versus year ago
ÅStrawberry dollars are up 3.0%
ÅBlueberry dollars are up 2.3%

2.6% 3.0% 2.3% 10.3% -3.0% 5.5% -10.8%% Chgvs YAG
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Berry Category by segment
Dollar(Million) trends

2015

Berry Category by segment
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ÅStrawberries are the largest segment, accounting for 43.6% of 
berry dollars

ÅBlueberries rank 2nd, accounting for 37.5% of berry dollars

ÅBerry dollars are up 0.9% versus year ago
ÅStrawberry dollars are up 3.6%
ÅBlueberry dollars are up 1.5%

0.9% 3.6% 1.5% -11.0% 7.4% -7.9% -8.0%% Chgvs YAG



Berry Category by segment
Dollar(Million) trends

2014

Berry Category by segment
Dollar(Million) trends

2014
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ÅStrawberries are the largest segment, accounting for 42.4% of 
berry volume

ÅBlueberries rank 2nd, accounting for 37.3% of berry volume

ÅTotal Berry pounds are up 5.0% versus year ago
ÅStrawberry volume is up 6.8%
ÅBlueberry volume is up by 3.2%
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